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U.S. RETAILERS
Total shareholder return for U.S. retail groups;
percentage change per period

Q2 One Three
2006 year years

1 Group 1 Automotive 18.8 135.7 74.8
2 CarMax 8.5 33.1 17.6
3 Asbury Automotive 6.2 35.9 55.3

TSR Index 1.9 24.1 40.3
4 AutoNation –0.5 4.5 36.4
5 UnitedAuto Group –0.5 44.9 103.5
6 Lithia Motors –12.3 6.7 95.2
7 Sonic Automotive –19.7 6.5 7.4

GLOBAL AUTOMAKERS
Total shareholder return for largest global
automakers; percentage change per period

Q2 One Three
2006 year years

1 General Motors 41.4 –7.5 –3.4
2 Fiat 5.8 82.9 96.2
3 Renault 3.9 25.0 122.0
4 Suzuki 2.9 11.9 300.7
5 Honda 2.8 30.6 73.6
6 Porsche 1.6 29.8 135.2
7 Peugeot/Citroen 1.5 7.8 41.3
8 Hyundai 1.1 54.7 238.8

TSR Index –2.7 29.4 68.5
9 Toyota –3.8 48.6 111.4

10 Volkswagen –4.6 56.3 80.2
11 Nissan –7.7 12.8 21.3
12 BMW  –7.9 10.7 36.7
13 DaimlerChrysler –11.3 25.2 60.2
14 Ford –11.7 –29.0 –29.6

GLOBAL SUPPLIERS
Total shareholder return for largest global
suppliers; percentage change per period

Q2 One Three
2006 year years

1 Delphi 167.7 –63.4 –79.2

2 Collins & Aikman 108.1 101.9 –95.8

3 Dana 80.1 –81.7 –75.1

4 Visteon 56.7 19.6 9.6

5 Tenneco Automotive 19.9 56.3 622.2

6 TRW 17.1 11.3 25.3

7 ArvinMeritor 16.0 –0.9 –8.7

8 BorgWarner 8.7 22.6 108.7

9 Johnson Controls 8.6 48.2 101.5

10 Tower Automotive 7.1 62.6 –97.5

11 Plastic Omnium 5.4 74.8 201.4

12 Magna 4.9 12.5 42.7

13 Kolbenschmidt 2.4 28.5 228.4

14 American Axle 0.8 –30.0 –24.0

15 Autoliv 0.6 32.6 122.9

16 Michelin –1.8 1.1 67.8

17 Rieter Holding –1.8 41.0 130.9

18 Sanden –2.4 3.6 –5.1

19 Stanley Electric –3.0 28.3 48.9

20 Koyo Seiko –3.0 45.3 176.0

21 Showa –3.1 33.2 89.4

22 Faurecia –3.6 –10.4 0.7

23 NSK  –4.2 64.2 174.5

24 Continental –6.2 43.3 407.2

25 Lear –6.4 –52.6 –69.2

26 Bridgestone –6.8 1.2 46.5

TSR Index –7.9 22.5 92.2

27 Toyoda Gosei –8.2 25.6 4.3

28 NHK Spring –8.8 37.7 237.9

29 GKN  –10.2 13.6 58.1

30 Valeo –11.5 –17.7 21.7

31 Calsonic Kansei –16.7 16.8 2.1

32 Akebono Brake –16.8 39.5 152.4

33 Clarion –17.0 –3.2 –6.7

34 Denso –17.0 45.0 113.2

35 Cooper Tire –21.6 –38.2 –32.0

36 Dura Automotive –22.1 –56.3 –81.5

37 Tokai Rika –22.6 35.3 248.2

38 Goodyear –23.3 –25.5 111.4

39 Aisen Seiki –23.4 38.2 114.2

THE BIG PICTURE
Total shareholder return for automotive sectors;
percentage change per period

Q2 One Three
2006 year years

Global automakers –2.7 29.4 68.5
U.S. retailers 1.9 24.1 40.3
Global suppliers –7.9 22.5 92.2

A rough 3 years in the U.S.
Lindsay Chappell
lchappell@crain.com

The past three years have been a rough ride
for investors in U.S.-based automakers and
suppliers.

Among automakers, every positive return on
investment for the three years ending June 30
came from companies based in Europe or
Asia, according to the latest Automotive
News/PriceWaterhouseCoopers Total Share-
holder Value Index. The only two automakers
that delivered negative returns on investment
for the period were the only two U.S.-head-
quartered automakers, General Motors and
Ford Motor Co.

For Jeff Zaleski, automotive transaction ser-
vices partner at PriceWaterhouseCoopers, those
results reflect a basic investor desire for busi-
nesses to be diversified in different markets.

“Companies with balanced portfolios contin-
ue to outperform companies that are heavily
weighted in more mature markets,” he says.

It was little different among suppliers, Zaleski
notes. Of the 11 global suppliers delivering neg-
ative returns over the past three years, nine are
North American companies with a heavy em-
phasis on the U.S. market.

Automakers
Suzuki Motor Corp. turned in the biggest

three-year return on investment with a 300.7
percent improvement, according to the index.
Its performance partly benefited from GM’s
move earlier this year to sell much of its 20.4
percent stake in Suzuki. But it also stems from
Suzuki’s ongoing efforts to lessen its reliance on
sales in Japan.

Korea’s Hyundai group delivered the second-
best three-year shareholder return with 238.8,

thanks to its sales success in overseas markets,
including the United States.

Fiat S.p.A., which also saw its ties to GM wind
down during the past year, led the industry in
one-year returns, with a gain of 82.9 percent.

Suppliers
Tenneco Inc. vastly outperformed the suppli-

er industry for the three-year period, delivering
a 622.2 percent return for investors. Tenneco
stock was selling for about $2.40 a share at the
start of the three-year period in 2003, as it re-
structured operations in North America and
Europe. Last week the stock was selling in the
$23-a-share range. (See story, Page 29.)

Collins & Aikman was tops over the past year
and Delhi Corp. returned the most value in the
second quarter. But those gains reflect the de-
flated stocks of those companies, both of which
are in Chapter 11.

Retailers
Four retailers suffered stock setbacks during

the second quarter of this year. But all of the
pubicly traded U.S. retail chains have posted
gains in the one-year and three-year measure-
ments.

Group 1 Automotive of Houston topped both
the three-month and one-year indexes. The
company had posted an operating loss in early
2005 but bounced back over the past year
enough to increase its quarterly dividend in
May 2006.

Positive business trends at UnitedAuto
Group Inc., of Bloomfield Hills, Mich., prompt-
ed a 2-for-1 stock split there in May 2006. That
helped put the retailer ahead of the segment
with a 103.5 percent three-year shareholder re-
turn. c

What firms please investors? You’d be surprised
GM soared, Toyota fell
in wild second quarter
Lindsay Chappell
lchappell@crain.com

The recent news that investment legend War-
ren Buffett will give away his billions to charity
should come as no surprise. He must have
thrown up his hands in exasperation at the con-
trariness of the stock market.

The market is a crazed animal — especially
when it comes to the auto industry.

Just consider the top-performing companies
in the auto and supplier segments of the second
quarter’s Automotive News/PriceWaterhouse-
Coopers Total Shareholder Return Index.

Earlier this year, General Motors looked to all
the world like it was headed for bankruptcy. It
reported losses of $10.6 billion for 2005. Critics
spent the winter and spring punching away at
what they called its dubious management
strategies, ho-hum products and seemingly
hopeless outlook.

But …
Had you disregarded all of the above and, in a

wild-eyed gambler’s roll of the dice, plowed
money into GM’s stock on March 31, you would
have enjoyed a stunning 41.4 percent return on
investment in just 90 days. Those were the
same 90 days when pundits were clucking their
tongues in pity at billionaire Kirk Kerkorian for
his questionable investment in GM.

Toyota down?
Perhaps instead, pity the poor investors of

Toyota Motor Corp.
During the same period, Toyota was racking

up sales in the U.S. market at a pace that sur-
prised even Toyota. In the last 30 days of the
quarter, Toyota won a 15 percent market share
here. Its expansions around the globe are posi-
tioning Toyota to rapidly overtake GM as the
world’s biggest automaker.

But …
Had you jumped onto the Toyota bandwagon

and plunged your retirement fund into Toy-
ota’s stock on March 31, you would have woken
up poorer on July 1. Toyota shares were down

3.8 percent in that period.
Or take Delphi Corp. 
Since October, Delphi has been sloughing

through Chapter 11 reorganization. Manage-
ment’s plans to right the ship involve almost a
complete dismantling of the company’s mis-
sion statement, resulting in the elimination of a
large percentage of its work force and the shut-
tering of a large part of its North American
manufacturing base.

Hardly the sort of company that prudent old
Warren Buffet would have invested in.

But …

Success story?
Had you gotten hold of all the Delphi stock

you could have afforded on March 31, you
would have doubled your money in time for Ju-
ly 4th. Delphi delivered a 167.7 percent return
on investment, even as creditors fretted pub-
licly that the company might not be able to pay
them off.

And, by contrast, where is Aisin Seiki Co.,
the Japanese supplier of chassis, transmis-
sion and engine parts to Toyota? The compa-
ny increased global sales more than 15.5 per-

cent last year, a boost of $2.40 billion. It is
building business with new customers, in-
cluding GM. 

But …
Buying into Aisin Seiki would have been the

dumbest move possible for a supplier-industry
investor in the second quarter.

Shareholders were punished with a 23.4 per-
cent decline in their holdings for the period,
even as the company prepared for additional
North American business.

Warren Buffett, the master, has a name for in-
vestors who aren’t serious enough to see
through the superficial and temporary issues of
companies to recognize real value. He calls
them “blockheads.”

He equates short-term investment views with
people on the prowl for romantic one-night
stands.

“I never attempt to make money on the stock
market,” he once said.

“I buy on the assumption that they could
close the market the next day and not reopen it
for five years.”

“Our favorite holding period,” he also
quipped, “is forever.” c

SHAREHOLDER VALUE REPORT

The data on this page represent the
second-quarter update of the Automotive
News/PricewaterhouseCoopers Total
Shareholder Return Index. The Index is
calculated separately for automakers,
suppliers and retailers. Total shareholder
return, considered the best indicator of
shareholder value, shows the change
in the value of an investment in a period.
Each company on the Automotive

News/PricewaterhouseCoopers Total
Shareholder Return Index is measured
using share price movement, stock splits
or buybacks and reinvestment of any cash
dividends. The calculation assumes all
dividends are reinvested in additional stock.
The index average is weighted by market
capitalization — a company’s share price
multiplied by shares outstanding — so the
performance of companies with larger
market caps has a greater impact on the
index.

About shareholder return
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